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TN THE CLAIMS ; 

Please amend me claims in the Explication as follows: 
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1 . (Currently Amended) A method for learning consumer feehavieur behavior, said method 

comprising the steps oj*: 

generating a hitjrarchica) representation of relationships formed between a m online 
merchant and a plurality of online parties, said represenlation based on referrals to said merchant 
of certain of said parties by other of said parlies; 

obtaining data i-elating to online transactions between said parties and said merchant; 

processing said data; and 

predicting consumer bohaviour behavior of a target party based on selected data relating 
to at least one party on a lower level in said hierarchical represenlation than said target party, 
said selected data selc<:ted from sited the processed data, 

2. (Original)The method of claim 1, wherein said representation comprises a tree structure 
of hierarchically arranged nodes correspcmding to said parlies. 

3. (Currently Amended) The method of claim 2, wherein each party represented by a child 
node in said tree structure was is referred to said merchant by the party represented by a 
respective parent node in said tree structure. 

4. (Original) The method of claim 3, comprising the further step of providing compensation 
to each ancestor of a party that performs a transaction with said merchant 
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5. (Currently Anumded) The method of claim 4, wherciii said compensation comprises a 
share of profit generated by said transaction. 

6. (Currently Amended) The method of claim 1 , wherein said selected data compnscf^ data 
relating to one or more of the group conoioting of at least one pf: 

demographics of said at least one party ; 
acquaintances of said at least one party; 
past transactions of said at least one party; and 
click5stream patterns of said at least one party. 

7. (Currently Amended) The method of claim 1 » wherein said online transactions comprise 
redemption of a sales promotional tool selected from the group of sales promotional tools 
conisiatine of comprising any of : 

discount coup«>ns valid for all items offered by said merchant; 

discount coupons valid for a selected group of items offered by said merchant; 

discount coupons vah'd for a particular item offered by said merchant; 

gift certificaLes; and 

freebies. 

8. (Currently Amended) The method of claim 1 , wherein said processing step comprises 
applying one or mor e t e chniqu e s saolooted from tho group of teohniquor, conuiiiting of at least one 
technique comprisina any of : 
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correlation analysis; 
collaborative filtering; and 
associative learning. 

9, (Currently Amended) The method ofclaim 1 , comprising ono or mor e further otepo 
Golooted from th e group of ulupa cousigting of anx^' 

determining pricing for items offered by said merchant; 

performing market segpientation of said parties; 

identifying preferences of said target party; 

identifying sales promotional tools relevant to said target party; 

performing marketing targeted at an identified market segment; 

performing myrketing targeted at said target party; and 

maximiaiag maximizing the potential success of a promotional too) , 

10, (Currently Amended) The method ofclaim 1, comprising the further step of ia eentivizing 
pmvi^tnpr incentives to said parties to form said relationships. 

11, (Currently Amended) A method for learning consumer behaviour behavior , said method 
comprising the steps of: 

offering a shaied business opportunity with a an online merchant to selected online 

parties; 
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enabling pareni parties that have accepted said shared business opportunity to offer a 
shared biisiness opportunity to seleoied child parties; 

compensating »5ach ancestor of one of said selected child parties in response to an online 
transaction between said child party and said merchant; and 

predicting consumer b e hoviour behavior of a target party based on consumer behaviour 
behavior of at least one descendant party of said target party. 

1 2. (Currently Amended) The method of claim 1 1, further comprising the step of 
inoontivigifig pR>vid in fi incentive to said parties to accept said shared business opportunity. 

1 3. (CXirrcntly Amended) A system for learning consumer behaviour b^toviw. se^jd system 
comprising: 

at least one commimications interface operable for transmitting and receiving data; 
a memory imit operable for storing data and instructions lo be perlbrmed by a processing 
imit; and 

a processing unit coupled to said at least one communications interface and said memory 
unit, said processing unit programmed to: 

generate a hiciarchicul representation of relationships formed between an online 
merchant and a plurality of parties, said representation indicative of referrals to said merchant of 
certain of said parties by other of said parties; 

obtain data relating to online transactions between said parties and said merchant; 

process said diita; and 
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predict consumer bi^haviour behavior of a target party based on selected data relating to at 
least one party on a lower level in said hierarchical representation than said target party, said 
selected data selected from said the processed data. 

14. (Original) The system of claim 13, wherein said representation comprises a txets structure 
of hierarchically amuiged nodes corresponding to said parties. 

15. (Currently Amended) The system of claim 14, wherein each party represented by a child 
node in said tree stnicture wa« is referred to said merchant by the party represented by a 
respective parent node in said tree structure. 

1 6. (Original) The system of claim 1 5, wherein said processing unit is flirther programmed to 
determine a compensation for each ancestor of a party that performs a transaction with said 
merchant 

17. (Currently Amended) The system of claim 1 6, wherein said compensation comprises a 
share of profit generated by said transaction. 

1 8. (Currently Amended) The system of claim 1 3, wher e in said Golootod data compris e s da ta 
relating to at least one of : 

demographics of said ax least one party; 
acquaintances of said at least one party; 

17 



PAGE 10/19 ' RCVD AT 3/17/2004 10:10:27 AM [Eastern Standard r^^^ 



SENT BY: MCQINN& OIBB; 



301 261 8825 ; 



MAn-17-04 10:14; 



PAGE 11 



JP!)20030202US1 

past transactioiis of said at least one party; and 
clickstrcam patterns of said at least one party. 

1 9. (Currently Amended) The system of claim 13, wherein said online transactions comprise 
redemption of a sales promotional tool selected from the group of sales promotional tools 
finfintnttnp of comprising any of : 

discount coupons valid for all items offered by said merchant; 

discount coupons valid for a selected group of items offered by said merchant; 

discount coupt)ns valid for a particular item offered by said merchant; 

gift certificates; and 

freebies. 

20. (Cuircntly Amended) The system of claim 13, wherein said procGfiwng unit is 
programm e d to proco i )o aoid data by applying one of mor e t e chniquofl ool e ot e d from the group of 
u?>chriiq« ftfl conflintin g-of online transactions comorisc redemption of a sales pr o motional tool 
selected from sales promotional too ls comnrisine oF: 

correlation amilysis; 
collaborative llltcring; and 
associative leuming. 

2 1 . (Currently Amended) The system of claim 1 3, whoroin said proofebaing unit is 
progrnmmL'd to OKOon t ^ ^'^^ ^ ^^^^'^ nf the gmup of taiikr . consifiting of comprising any of : 
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determine pricing for items offered by said merchant; 

perrorm market scfimenlation of said parties; 

identify preferences of said target party; 

identify sales promotional tools relevant to said target party; 

perform marketing targeted at an identified market segment; 

pertbim marketing targeted at said target party; and 

moximiBe maximize the potential success of a promotional tool. 

22. (Original) The system of claim 1 X wherein said processing unit is ftarther programmed to 
oflTer an incentive to said parties to form said relationships. 

23. (Currently Amended) A system Ibr learning consumer b ehaviour behavior, comprising: 
at leasl one communications interface ooerable for transmitting and receiving data; 

a memory unit operable for storing data and instructions to be performed by a processing 
unit; and 

a processing unit coupled to said at Jeasst one communications intcrfece and said memory 
unit, said processing unit progranuned to: 

offer a shared business opportunity wilh a an online merchant to selected online parties; 

enable parent parties that have accepted said shared business opportunity to offer a shared 
business opportunity to selected child parties; 

compensate each ancestor of one of said selected child parties in response to an online 
transaction between said child party and said merchant; and 
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predict consumer bohaviour behavior of a target party based on consumer behaviour 
behavior of at least one descendant party of said target party. 

24. (Original) The system of claim 23, wherein said processing unit is further programmed to 
offer an incentive to Siiid parties to accept said shared business opportunity. 

25. (Currently Amended) A computer program product comprising a computer readable 
medium comprisii^ a computer program recorded therein for learning consumer b e haviour 
behavior , said computer program product comprising: 

computer program code means for generating a hierarchical representation of 
relationships formed between a an online merchant and a plurality of onhne parties, said 
representation based on referrals to said merchant of certain of said parties by otlier of said 
parties; 

computer program code means for obtaining data relating to online transat:Lions between 
said parties and said Dierchant; 

computer program code means tor processing said data; and 

computer program code means for predicting consumer behaview behavior of a target 
party based on selected data relating to at least one party on a lower level in said hierarchical 
representation than said target party, said selected data selected from said the processed data, 

26. (Original) The computer program product of clai m 25, wherein said representation 
comprises a tree structure of hierarchically arranged nodes corresponding to said parties. 
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27. (Currently Amended) The computer program product of claim 26. wherein each party 
represented by a child node in said tree structure was js referred lo said merchant by the party 
represented by a rcspeolivc parent node in said tree structure. 

28. (Original) The computer program product of claim 27, further comprising computer 
program code means Ibr determining compensation for each ancestor of a party that performs a 
transaction with said merchant 

29. (Currently Amended) The computer program product of claim 28, wherein said 
compensation comprises a share of the profit generated by said transaction. 

30. (CtirrenUy Amended) The computer program product of claim 25, wherein said selected 
data comprises data relating to one or more of the group oonoifiting of at least one of : 
demographics of said at least one party; 

acquaintances of said at least one party; 

past transactions of said at least one party; and 

clickstream patterns of said at least one party. 

3 1 . (Currently Amended) The computer program product of claim 25, wherein said online 
transactions comprise redemption of a sales promotional tool selected lirom the group of flol e a 
promotional tools ooninfitinp of comprising one of : 
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discount coupons valid for all items offered by said merchant; 

discount coupons valid for a selected group of items offered by said merchant; 

discount coupons valid for a particular item offered by said merchant; 

gift certificates; and 

firccbies. 

32. (CurrenUy Amended) llie computer program product of claim 25, furthor comprising on e 
or more comput e r pro g mm code moons selootod from th e group of computer progmm code 
monn.^ nnnwifit ing^ vs/ herein said PTQcessina st e p comprises annlvinR at least onc technique 
compr is ing anv of : 

computer program code means for conrelation analysis; 
computer program code means for collaborative filtering; and 
computer program code means for associative Icarnii^, 

33. (Currently Amended) The computer program product of claim 25, further compriaing one 
or mor e uomputof prosprom oodo m e onr , fioloctod from th e group of comput e r program cod e 
mcianfl consiflting of c c^mprisinp any of : 

computer program code means for determining pricing for items offered by said 
merchant; 

computer prog ram code means for pertbrming market segmentation of said parties; 
computer progjam code means for identifying preferences of said target party; 
computer program code means for identifying sales promotional tools relevant to said 
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target party; 

computer program code means for perlbnning marketing targeted at an identified market 
.segment; 

computer program code means for performing marketing targeted at said target party; and 
computer program code means for majdmioing maximizing the potential success of a 
promotional tool. 

34. (Currently Amended) The computer program product of claim 25, fiirthcr comprisir^ 
computer program code means for inpnnliin.'inc providing incentives to said parties to form said 
relationships. 

35. (Currently Amended) A computer program product comprising a computer readable 
medium comprising a computer prognmi recorded therein for learning consimier hohaviour 
behavior, said computer program product comprising: 

computer program code means for ollfering a .shared business opportunity with an online 
merchant to selected online parties; 

computer program code means for enabling parent parties that have accepted said shared 
business opportunity io offer a shared business opportunity to selected child parties; 

computer program code means for compensating each ancestor of one of said selected 
child parties in response to an online transaction between said child party and said merchant; and 

computer piofjam code means for predicting consumer bohaviour behavior of a target 
party based on consumer bohaviour behavior of at least onp descendant party of said target party. 
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36. (Currently Amended) The computer progrdrti product of claim 35, ftirther comprisitig 
computer program code means for inoontivi^m e providinp mcentivcs to said parties to accept 
said shared busine^ opportunity. 
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